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HORTEX FOUNDATION

Horticulture Export Development Foundation,
ln short 'Hortex Foundation', was establshed
n 1993 wth the patronage of the lvinistry of
Agriculture. lt is reg stered as a company by
Guarantee and licensed under section 26 of
Companies Acts 1913. lt is a "Not for Profit"
organization.

The Secretary, l\.4inistry of Agriculture s the
ex-officio Chairman of Hortex Foundation.
while the l\.4anaging D rector works as the
Chief Execut ve Officer. Hortex Foundaton is
governed under the Governlng Body with
policy guidance from a General Body, and
operates according to the IVlemorandum and
Afticles of Associatlon. The Governing Body
consists of 7 D rectors and the General Body
comprises 35 members, which is represented
by public and private sectors.

Vision

A sustainable organlzed rnarket of
agro-commodities for export and domestic
market.

Development and promotion of agribusness
wlth high value agro-products for export and
dornestic market through technologica and
advisory support n order to boost up nationa
economy and employment generation.

Key Objectives of Hortex Foundation

. Capacity buildlng of farmers. exporters and
other stakeholders for promoting export of
'resh fruits. vegetdbles. ooldro. spices.
frozen and processed agro-comrf oditles.

. Provide market intelligence support and
business plan to expoters and
entrepreneurs.

. Develop inkage among the farmers,
exporters and other related organzations
for promoting export of agro-commodities.

. Provide cool chain transportation support
for farmers, exporters and entrepreneurs.

. Sustainability of commerca agribuslness
through technological support and research.

Plan, develop and coordinate projects
aimed at assisting all around development
and export promotion of agr cultural
produces.

. Reduce postharvest loss through capacity
building of farmers and traders on
postharvest management practices.

. Organize sem nars, workshops,
consultat on, conferences.

. DeveLop natonal certlfication system for
GAP Standard and organic fresh produces.

Projects lmplementation

1. NATP - Phase ll Project (L4arket Access)
lmplementing as a Strategic Partner of
DAE, on qoino.

2. Development of Food Control Guldellnes
and Piot lmp ementation across the
Horticultural Value Chain (FAO-FSP), 2014.

3. Suppy Chain Development Component of
NATP(World Bank). 2008-2014.

4. Project on Capacity Bui ding in

Administering SPS & Environment
Standards to Fresh Produce Export to EU,
2006-2447 .

5. Prolect on Regulatory and Standard
Requirements for Accessing Fresh Produce
l\,4arkets in EU,2007.

6. Agricultural Services lnnovation and
Reform Project (ASlRP, IDA Credit), Hortex
Component, 1999-2003.

7. Support for Hofiicultural Expo(
Development Project (lDA Credit), 1996 -
1999.

ln addition, completed a number of studies on
market access & value chain development of
agricultural produces.

. Promotion and development of business of
high value fresh and processed agricultural
products.

. Promotion of contract farming for
enhancing safe and traceable production of
agro-products.

. Ensuring technoLogical training and
advisory support to producers. traders and
exporters.

. Develop and promote innovative ideas for
the effective Supply & value chain & market
llnkage.

Mission


